




















Communication Disclosure Requirements 

                                                           
 
1 This table provides general guidance only.  For additional information, refer to the listed statutes or regulations, or to interpretive bulletins IB-06-01, IB-10-01 (disclaimers on independent 
expenditure and electioneering communications), or IB-10-01 (independent expenditure PACs), or contact OCPF. 
2 The relevant period for electioneering communications extends back 90 days from the general election.  There is no additional 90 day period before the primary.  See 970 CMR 1.14. 
3 The attribution language, requiring identification of the person who authorized the ad, is provided in M.G.L. c. 55, § 18G.  In addition, a disclaimer of the top donors to the entity may be required. 
4 A coordinated issue ad may be considered an in-kind contribution, and would not be allowed if it would result in a prohibited or excess contribution.  See Part V of IB-06-01. 
5 A coordinated issue ad by a political party committee that references a candidate is an in-kind contribution to the candidate even if the publication of the ad takes place more than 90 days prior to 
an election.  Issue ads by other groups or individuals that are not coordinated and published more than 90 days prior to an election are not subject to regulation under the campaign finance law. 
6 If a political committee makes an independent expenditure, however, the committee must disclose the expenditure. 

Type Coordination 
Allowed? 

Timing Disclosure 
Required? 

When Who must 
disclose? 

Attribution 
required? 

Cite1 

Electioneering 
communication  

No Within 90 days of an 
election2 

Yes, if 
more than 
$250 

Within 7 days.  If over $1,000 
and made within 7 days of any 
primary or election, an 
additional report is required 
within 48 hours. 

Purchaser Yes, if 
transmitted  
through 
radio, TV or 
Internet3 

M.G.L. c. 55, 
§§  1, 18F 
and 18G; 970 
CMR 1.14  

Issue ad Maybe4 May be published at any 
time, but if it mentions 
candidate and is within 90 
days before an election, it is 
an electioneering 
communication.  If 
coordinated and made within 
90 days of an election, it 
generally would be an          
in-kind contribution.5 

No N/A N/A No N/A 

In-kind 
contribution 

Yes (subject 
to limits) 

Anytime Yes In regular campaign finance 
reports 

Recipient 
Candidate/ 
Committee 

No 970 CMR 
2.07(3) 

Independent 
expenditure  

No Anytime Yes, if 
more than 
$250 

Within 7 business days.  If 
made after the tenth day but 
more than 24 hours before any 
primary or election, an 
additional report is required 
within 24 hours. 

Purchaser6  Yes, if 
transmitted 
through 
radio, TV or 
Internet3 

M.G.L. c. 55, 
§§ 1, 18A and 
18G; 970 
CMR 2.17 
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